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9 November 2021

Towards a childhood free from unhealthy food marketing - exploring the next
frontier for European action




A DAY IN THE LIFE OF A KID

Food
marketing to
children
needs rules
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 The EU Pledge
* Since 2007

* Accountability
mechanism since 2018

* %
The EU P
Pledge EUrLepce X

.A voluntary initiative by 23 leading companies
to change food advertising to kids

Companies representing over 80% of food ad spendinthe EU



submitted to the EU Pledge
Accountability Mechanism

by companies
(3 only after appeal)




are too weak
 Commitments only affect children’s

e Commitments too weak to address the
ecosystem of

* No commitments for
not protected

 Loophole for




 Complaint process is

for the Infringing
companies

 Panel decisions favour companies on
grounds

panel decisions




_ to prevent the
marketing of unhealthy foods to
children

are necessary to
adequately protect children from
the exposure to nutritionally poor
food marketing

Full report accessible via

FOOD MARKETING TO CHILDREN
NEEDS RULES WITH TEETH



https://bit.ly/BeucFoodAds

